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Print on Demand *****.Agents play an important role in many
search markets. In the real estate market, for example, agents
improve the efficiency of the search process by helping buyers
and sellers locate trading partners, identify situations where
there are gains from trade, and take care of the technical
details of a transaction. Agents may also have an important
effect on the flow of information between buyers and sellers,
depending on whom the agents work for and the nature of
their legal responsibilities. For instance, if an agent helps a

buyer to find trading partners, it is likely that he will learn a
great deal about the buyer s preferences. Unless the agent is
bound by a duty of confidentiality, he may reveal what he
knows to sellers, who would presumably benefit from access to
this information, since they could use it when formulating their
bargaining strategy. It may be in the agent s interest to
strengthen the seller s hand if, as is common in the real estate
market, his compensation is proportional to the sales price
that the buyer...
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Reviews

An incredibly amazing book with perfect and lucid information. | was able to comprehended everything using this
written e ebook. | realized this book from my dad and i advised this ebook to understand.
-- Hank Ruecker DDS

This publication is wonderful. it was actually writtern very completely and beneficial. You may like the way the writer
compose this publication.
-- Prof. Aisha Mosciski PhD
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